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With a decade of experience in training and design, | create impactful learning
experiences and visually compelling solutions for startups and corporates.
In architecture and design, | provide creative and functional solutions, from
concept development to execution. Whether through professional training,

architectural innovation, or graphic storytelling, | transform ideas into
meaningful, effective, and visually striking outcomes for different industries.

E info@majdothman.com

+971 56 829 3935

PROFILE

Design&Training Expert
Freelancer Dubai, UAE

Present
Jan. 2025

Develop and implement training strategies aligned with
organizational goals, and provide different graphic and
architectural design services for different companies.

Jan. 2025
Jan. 2024

Graphic Designer
Index Media Dubai, UAE

Designed promotional materials, including brochures,
banners, social media assets, and event branding.
Create different visuals for conferences and Exhibitions.

Architect
DAT & Partners Dubai, UAE

Jan. 2024
Mar. 2023

Collaborated closely with clients to produce intricate
architectural solutions, plans, and schematics utilizing
industry-standard tools, in Landscape and concept design.

3

majdothman.com

Feb. 2023
Mar. 2021

Design Vocational Trainer
Techno Home Centre Latakia, SYR

Designed and conducted training programs for Adobe
Illustrator, Photoshop, and InDesign, enhancing learners’
technical skills and creative capabilities.

Feb. 2021
Jan. 2020

Training Specialist
SHABAB Centre Latakia, SYR

Developed and delivered training materials focused on soft
skills, professional development, career skilld, business &
strategic skills programs, and Microsoft Office proficiency.

Business skills trainer
SHABAB Centre Latakia, SYR

Oct. 2018
Aug. 2017

Developed and delivered training materials focused on
Administrative skills, Leadership, design career, and technical
skills in Adobe different design tools.

SERVICES

@ GRAPHIC DESIGN
ILISERVICES

EDUCATION

BA Architectural Engineering
Tishreen University Latakia, SYR

SKILLS

Grapgic & Architectural Design
Technical SKills

(Ps B ai ) 1d Jac R pr J aulixa
0008000

Business&Adminstrative
Technical SKills
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mailto:info%40majdothman.com?subject=Graphic%20Design%20enquiry
tel://+971568293935
http://majdothman.com
https://www.behance.net/majdothman
https://www.linkedin.com/in/majd-othman/
https://www.facebook.com/majdothman3889
https://www.instagram.com/majd.oth
https://www.youtube.com/@majd_oth
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Profile Identities

01.00

IDENTITIES

Working on visual Identites is one of the most fields | enjoy
working on, as it can reflect my creativce mindset, and it
requires a high level of effective communication with the
clients, especially when it varies from infustry to another, |
mention only three of these visual Identities which are:

Celia Jewelry Reem Zaiti
2023, UK, Nottingham 2021, Dubai, UAE

Exhibitions

Green Square
2020, Latakia, SYR

Identities
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0101
CELIA JEWELRY

In Roman mythology, Caelus, the god of the sky, was often
associated with the concept of heaven. As a result, the name
Celia was coined to reflect celestial beauty and divine grace.
Throughout history, the name Celia has maintained its sig-
nificance and allure, here came the concept of naming the
Brand “CELIA" a customized jewelry Shop based in the UK.

dAD

PROJECT HIGHLIGHTS
(Logo design) (Brand Visualization) (Social Media) ‘

(Website Interface) (Packaging) (Mobileapp)

<[
-
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m

(Company Profile) (Iconography) (Style Guide)

PROJECT TOOLS

QOO®

) Celia Jewelry
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OVERVIEW

When it comes to a luxurious brand, picking the color
combination with the typography style is something that
should predictable -as per clients-, so creating a unique form

and visual elements is challenging, what helps creating
uniguness is diving into the details of the brand elements @ &

rather than the logo itself or the general style.

CONCEPT

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, : The simple logo icon
; ( E l A uses symmetry to create
CELIA o] diamonds in a pattern, and
i W

EL B V creating a geometric shape,
with a serif font for the title,
a more modern for the

ONLY. ICON HORIONTAL subtitle, all of these creates a
combination that reflects the
brand essence and tone.

CELIA =

Find out our Latest A1 Pl

@
CEL\ P‘

S
W &

6 Celia Jewelry
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REEM ZAITI

For a man, working with pink, and cute female colors is a

bit challenging, but these challenges goes away when it's
something about your partner, and best supporter, Arch
Reem Zaiti, my beautiful wife and great partner, as she works
as an interior designer, she required a real visual Identity that
reflects her personality to her clients, so we worked together
on reflecting her values, goals, and way of work into this.

PROJECT HIGHLIGHTS

(Logo design) CBrand Visualization) (Brand Strategy)

(Advertising Management) (Documentation style)

PROJECT TOOLS

Reem Zaiti
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OVERVIEW

Always the general feeling should reflect brand owner, and
as she adores the rosy, pinky colors, I've tried to use these
colors in a formal way, that helps a designer to visualise her
products, and avoid putting it into the category of fashion,
beauty, or cosmetics, the visual Identity mainly used modern
shapes, with strict straight shapes’ style.

R
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Reem Zaiti

ARCHITECTURAL AND GRAPHIC DESIGN SERVICES

Reem Zaiti
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01.03
GREEN SQUARE

A projectithat combines between graphicafd architectur-
al designy, business and academic work, thisiproject was
the Graduation projectiin my. College which:fwerked on
with Archi Reem Zaiti, after getting BA inzarchitecttire, and
becausewe came from a family of engingers;we started
preparing for.converting the project to realitywith-a big
developing project, Unfortenately, the current situation in
our country Syria isn't good to launch a project'in that level,
so it's'postponed, Hopefully we:will continuesit seon:

PROJECT HIGHLIGHTS

(Logo design) (Brand Visualization) (Project book)

(Architectural PIans) <3D Renders) (Financia! studies)

(Engineering reports) (Docu mentation)

PROJECT TOOLS

Q000BO0

CXNIOITINS 30Cla s

&

GREEN
SRUARE

RESIDENTIAL COMPLEX

Green Square
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OVERVIEW

As the project reflects sustainability in it's main goals, I've
picked the green colors that gives a fresh feeling, with shapes
that build the project urban design plan, created the “S” letter
that came from “square”, also because the project proposed
the concept of the community role in neighborhoods and
how planning can help communities to grow better.

Project
Overview

Identities Exhibitions

IR

2355

Green Square
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02.00

EXHIBITONS

This part is so exciting, for me atlest, during my work with

Index Media -a subsidary of Index Holding- in the UAE, | had "
the opportunityto work on a group of the biggest events [ )
and exhibitions in the region, and sometimes in the world,

in some of these projects | took the role of the lead designer,

some of them I've only propoed themes, or different visual

proposals, from these projects | can mention the following:

B

I
f,’/’/,ﬂ}}’)

DIHAD GPHS HFS DUPHAT
2024, Dubai, UAE 2023, New York, USA 2024, Dubai, UAE 2024, Dubai, UAE

Logos

Exhibitions
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02.01
DIHAD

The Leading Event in Humanity that helds yearly in Dubai,
and hosts different humanitarian entities from the world, |
worked on proposing a theme design that reflects humanity
in it's elements and the tagline og that edition, Logo design,
or color picking wasn't a part of my role, as it's something
that we don’t change from year to another.

PROJECT HIGHLIGHTS

(Concept Creation) (Edition theme design) (Social Media)

(Website Interface) (Packaging) (Billboards & Banners)

(Style Guide) (Mobile app graphics) (Gift Items)

PROJECT TOOLS

Exhibitions Social Media

21+ Edition

DII|H|A|D}

Ho—hillgail— éW ¢ Jgall— 42 40§ 09 UA)—r0
Dubai i itarian Aid & Conference & Exhibition

Exhibitions
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OVERVIEW

Having the blure color in the brand visual identity reflects

the humanity and peace, so using shaps that reflects the

same tone wasn't a challenge, simply a combination of the

golbe and the square -a part of the logo- created the first

shape then adding the striped lines that symbolises the sun,

shine, and hope creates the main element of the theme. 214 Ediion

iJH[A D}

&:-[1-]
(-4-4

Theme Concept

Humanitarian Aid
and Development
in a Polarized World

ocH\D"N‘E‘;s
oA
T Ol GRATON o)
GPERATONC R MRS
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20 April - 01 Moy 202 it Troda Contre

2028 Theme.
Humanitarian Aid and Development
in a Polarized World

H.E. UGOCHI DANIELS

‘THE EXPONENTIAL IMPACT OF CLIMATE CHANGE
ON HUMANITARIAN AID AND DEVELOPMENT

17 DIHAD
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GPHS

An international event that focuses on population matters
and related health topics globally, every year a vountry hosts
this event, I've had the opurtunity to create the visual these
for the recent edition, which was officially used on social
media, event hoosting country, and different printables.

PROJECT HIGHLIGHTS

(Theme Design) (Stationary) (Social Media)

(Billboards) (Business Cards) (Presentation)

PROJECT TOOLS

Exhibitions Social Media

GLOBAL
POPULATION
HEALTH SUMMIT ™

NEW YORK - 2023

GPHS



——
e tried to create a fee or the event editio eme
odern reve pes, gradie 00 olo
an refle e top d e the concept o ab
populatio d hea o e one e

—  GLOBAL V4
POPULATION =
HEALTH SUMMIT ™

NEW YORK - 2023

In cooperation with

Jacob K. Javits Convention Center

New York, USA

November S DENTAL MEETING.
U,
oL 262023 e
POPULATION

HEALTH SUMMIT™

ORI
[CR SO
‘?Oép\'“\

i
N @,
Ry /“‘*‘ 3
A\

22
WO\ \‘
g»@"iﬁgsg\\‘“ '

<0 Y\ep\

POPULATION
HEALTH SUMMIT™

GLOBAL

%\’m\
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Health through Science
Education, and Family Values
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Health through Science

Education, and Family Values

GLOBAL
POPULATION
HEALTH SUMMIT™




no

21

Profile Jentities

02.03

HFS

The summit is held under the patronage of his Highness
Sheikh Hamdan Bin Mohammed Bin Rashid Al Maktoum, as
the first Vaccination and infectious disease in the world,

| had the oportunity to be the lead designer of this event,
and being responsible about creating all visual elements,
collaborationg with marketing, Pr, and project managers to
create different designs, before, during and after the summit.

PROJECT HIGHLIGHTS

(Theme Design) (Theme Style Guide) (Social Media)

(Website Interface) (Packaging) (Billboards)

(Event SIides) (Banners) (Forms and Documents)

(Reports and invitations) (Announcements)

PROJECT TOOLS

Exhibitions

HEALTHCARE B

BRINGING HEALTHCARE COMMUNITIES TOGETHER

HFS
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OVERVIEW

The concept of the theme is to use the infinity icon, which
also symbolises the DNA form, and illustrate a fusion of that
icon, this shapre was used in most of the visuals in all of the
deliverables, creating a consistent visual theme for the event
on all digital and physical platforms.

FUTURE "
SUMMIT

BRINGING HEALTHCARE COMMUNITIES TOGETHER

cInG HEALTHCARE COMMUNITIES TOZE

RETHER

EXIBITOR

i nisdiusodl
B cAN HoSPITAL

29- 31 0CTOBER 2024
\WORLD TRADE CENTRE, DUBA!

VACCINE SONTINULM

HEA\THCARE &

SRR EASWCARE COMMUNITIES 7726 THER
BRIN

WEALTHCARE B8

\SORIND NSUSTAINABLE § SMART,

22
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02.04
DUPHAT

Dubai International Pharmaceuticals and Technologies
Conference and Exhibition, In the last 30 years, DUPHAT
plays an important role in the pharmaceutical industry of the
MENA region, I've had the oportunity to create a full visual
theme for the event to be used in the upcoming editions of
the event -maybe not- the project included creating the the
theme only without modifying logo or identity.

PROJECT HIGHLIGHTS

(Concept Creation) (Edition theme design) (Social Media)

(Website Interface) (Packaging) (Billboards & Banners)

(Style Guide) (Mobile app graphics) (Gift Items)

PROJECT TOOLS

DUPHAT
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OVERVIEW

The Accent brand colors creates a big challenge for any
designer to be able to use it in a modern proper way, at the
same time, a brand lived with these visual assets for over 30
years can't be changer easely, so I've tried to use the same
assets from different perspective.

' DUPHAT

SIMPLY CONNECTS US

SIVPLY CONNECTS US

BOOK YOUR SPACE

PANTONE' 1795 C

#022630
RGB 21036.46 CMYK 198912

PANTONE 347 C PANTONE'19-0205  PANTONE 1C
#009A4L #A1G163

#D9D9D6
5458 CMYK 85131002 RGB 65,6567 CMYK £9.62.56.45 RGB 217217214 CMYK 140,30

Q\\
NN

12 ..

o4l

0
T JANUARY

DUPHAT
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a
24 DUPHATT. Pharmacists ... 2023828 2023 Worksh... 2023 Poster 2023 Contere. 2023 Exhibition
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03.00

SOCIAL MEDIA

I've never imagined that creating social media designs will
be one of my professions, but here we are! the following
projects are selected ones that I've worked on during my
work with Index Media as a part of media team (Graphic
Designer), creating SM themes is such an artistic work, and |
can share with you the following projects:

Scrubs plus CH Clinic Index Choice AEEDC Dubai
2024, Dubai, UAE 2025, Dubai, UAE 2024, Dubai, UAE 2024, Dubai, UAE

27 Social Media



( Style Guide
( Packaging
( Gift Items
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OVERVIEW

The challenge was in this project, to build an unboring digi-
tal system that promote the same limited products, without
being boring, and trying to tell stories for the brand instead
of just advertising, ofcourse in collaboration with the social
media and marketing teams in different departments.

OUR WEBSITE

scrubsplus.ae

IS LIVE NOW!

TAILOR=

coton WE ARE AT
33% 3Pockets
X, : «
2% Polye: Dubai World Trade Centre.

65% In front of Hall 6

5-7 March

5 Pockets
on o o ViSITOUR STAND
WINA SPECIAL PRIZE

29

Identities

STARTS
RIGHT
ATTIRE

(&
et

ceeeeeeeet]
" MUBARAK
s

Your
perfect
scrubs
are. just
aclick

away

Exhibitions

[ DAY

Social Media Logos

OUR WEBSITE

scrubsplus.ae

IS LIVE NOW!

FAS-

SCRUBS::"

CARES ABOUT HEROES.

UPGRADE
YOUR
SH WEFT!

Find your
perfect fit on
scrubsplus.ae

Breathable
Fame: bric.

Scrubs plus
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CH
COSMOHUB

DENTAL AND ESTHETIC CLINIC




|| @) rofile § Exhibitic Social Media

OVERVIEW

What I've tried to do is to create digital designs in a way -that

maybe too artistic for audience- but | had believed that this

can create more interesting visuals, to use absrtact and nat-

ural images to tell the story of treatments, and change that Fil’ld Balance
the center is professional in, this created a visual system that Find'the PerfectYou &
can help creating more design with the same direction.

UNLEASH

the Glow of the Perfect You Your Radiance,
Embrace the Perfect You

Sculpting The PerfectYou,
-

Diode 808 Laser

HOLLYWOOD
SMILE MAKEOVER

The Art of Perfection

Silky Smooth Ski V CARBON SKIN
Siky Smooth Skin LY MAKEQ\]:}:“ \ - PEEL FACIAL RESURFACING RESURFACING

CH | COSMOHUB.

Ihe Perfect Reflection

Embrace

- Your Radiance, B8 Find Balance.
e berfect ARG R Radlance, Find Balan

CH Clinic
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Hol

LYWOO
SMILE MAKEOVER CH | cosMolys

GLAMVERSATIONS

CARBON ; T ’ i : CARBON
PEELFACIAL 3 i : : PEELFACIAL

CHIGOS\ oHUE

[P

e oo \ A \ S L

Y X
HOLLYWOOD § & Silly Smooth Sk
SMILEMAKEO‘IER‘;( silky Smooth Skin

Embrace E iy = ' Embrace
Your Radiance, . Radiance,

Find Balance.
P thepeect e

Find Balance.

A /.
CH Clinic
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03.03
INDEX CHOICE

is the loyalty program managed by Index Holding that offers
VIP discounts for Index’s different companies’ clients and
partners, offers are from luxurious and high level brand and
services in the UAE that creates a memorable experience for
people, it has a special system that user can use points in it.

PROJECT HIGHLIGHTS

PROJECT TOOLS

Social Media

INDEX
CHOICE.

Index Choice
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OVERVIEW

As the brand visual Identity and style guide was already
created for the brand, | had worked in the style of the promo-
tions will be used, using the metalic colors, shining looks,
and glowing materials, all of these helps creating a social
media grid that reflects luxurious look and feel.

LOREM IPSUM DOLOR SIT
AMET, CONSECTETUER
ADIPISCING ELIT, SED DIAM
NONUMMY NIBH EUISMOD,
TINCIDUNT UT LAOREET
DOLORE MAGNA ALIQUAM:
ERAT VOLUTPAT. UT WIS|
ENIM AD MINIM VENIAM,
QUIS NOSTRUD.

EXCLUSIVE LOYALTY PROGRAM

PROGRAM

TAKING
ADVENTURES

. -
INDEX
CHOICE.

INDEX
INDULGENT CHOICE.

RIERN C E

is redefining the
Dubai experience

INDULGENT

EXPERIENCE, :
Ty,

Social Media

(= =

il

SPEAKERS
VIPS
EXHIBITORS

[
INDEX

INDEX

CHOICE.
LOREM IPSUM
DOLOR SIT
AMET,

OR SIT AMET,
ADIPISCING ELIT,

1Y NIBH
EUISMOD TINCIDUNT UT LAOREET
DOLORE MAGNA ALIQUAM ERAT
VOLUTPAT. UT WISI ENIM AD MINIM
VENIAM, QUIS NOSTRUD

e

CHOICE.

INDULGENCES

EXCLUSIVE

INDULGENT

EXPERIENCE

— —

3AIsnI9X3

Index Choice
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03.04
AEEDC DUBAI

UAE International Dental Conference & Arab Dental
Exhibition, Since 1996, AEEDC Dubai, known as the UAE
International Dental Conference & Arab Dental Exhibition,
has been a beacon in the dental and oral health sector. This
prestigious event has grown exponentially, mirroring Dubai’s
own rise to prominence.l had the oportunity to recreate the
visual look for the social media platforms of the event to be
used in the upcoming editions of the international event.

®
5 1 R— 1L
4
PROJECT HIGHLIGHTS f=\§ UC—E!:?C

Social Media T —————

PROJECT TOOLS

36
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OVERVIEW

The event includes dozens of activities, initatives, and dif-
ferent sub events, this creates somehow an impossible task
to create a consitent visual look for all the posts and reels
on digital platforms, the idea was simply to use the same
elemetns with different arrangements every time, so it can
be easily reused for any different kind of posts.

-
MAKKAHDENTA

o)
Nenccan emasonslDentl Conference & B

acedec.com

jentities Exhibitions Social Media

\ - CALL FOR ABSTRACTS
UNIVERSITIES NOW OPEN!

T0 BE A PART OF THE 17TH AEEDC DUBAI
STUDENT COMPETITION

USE PROMO CODE $
Valid Until 10th July ¢ FRNDS25

e Largest Global Dental Industry Gathe| v i ! SUBMlT

B @bz v | YOU ABSTRACT NOW!

AEEDC 2024
SCIENTIFIC PROGRAM KEY STATS

SATISFACTION ~ WALTY PROFESSONEY

STARTE EeeTTow
CALL FOR ABSTRACTS
NOW OPEN!

HAPPY FRIENDSHIP DAY

X

s

YOU ABSTRACT NOW!

USE PROV COLE. $
R omss, § FRNDSES

acede.com

DIHAD 21st
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04.00

LOGOFOLIO

Selected Logos from my logofolio, what | really love about
that | can see how my skills as a logo designer were elevated
to higher levels with every single project I've worked on, in all
different industries, categories, and different types of logos.

R RS BE @
2 & @
6 " (%)

Exhibitions

Social Media

Logos

Logos
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REEM ZAITI

dOBAL

Smart Solutions

22,
OAK

BY EMIL AND OLIVIA

%

women fashio
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Global Future
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MUSIC
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FALL IN BEAUTY
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INDEX'

CAFE.

Exhibitions

HONEY CAFE

LATTAKIA

NETER

DOORS

achievement and
performance cen ter

A
U

CELIA

J EWELRY

Social Media

DIHAD
HUMANTHROPY
AWARDS
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DIHAD
HUMANTHROPY
AWARDS
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World Parliaments Summit
alilo Iyl dn il anall

1 AMs

MEDIA

Logos

Wheel of
Humanity
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Logos
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REEM ZAITI
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Global Futuré
Of Education
Summit A

RESIDENTIAL GOMPLEX

MUSIC
KHAN
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World Parliaments Summit

FALL IN BEAUTY

Mantra
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SCENTSQ
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CAFE.

Exhibitions
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DOORS

achievement and
performance center
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Social Media

DIHAD
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REEM ZAITI

OAK

BY EMIL AND OLIVIA
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REACH OUT
TO KNOW MORE ABOUT:

@ GRAPHIC DESIGN
I_] SERVICES

www.majdothman.com

OTHMAN
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Allrights reserved © 2025


http://majdothman.com
https://majdothman.com/

	PROFILE
	Identities
	Celia Jewelry
	Reem Zaiti
	Green square

	EXHIBITONS
	DIHAD
	GPHS
	HFS
	DUPHAT

	Social Media
	SCRUBS PLUS
	CH Clinic
	Index Choice
	AEEDC Dubai

	Logofolio

	Button 2: 


